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Krochet Kids International is a non-profit organization working to empower people to rise above poverty by providing them with paid jobs. Women in Northern Uganda are among the first who have benefitted through this organization, learning to crochet and having their products sold earning a fair wage for their work. With the help of many young people, Krochet Kids International communicates through social media, their products, and television what their vision is and how everyone can help. They are creating a new program in Somalia, Africa, spreading their efforts farther than Northern Uganda and Peru. 

Objective

· Increase awareness of the organization and how they work to  help people in developing countries to become financially independent from their governments and to create a stable economic system. 
· Get more people involved with the Krochet Kids International by volunteering, donating, or buying the products. 
· To increase interest in the organization and to get more people talking about it and spreading the word. 
· Promote the new Program in Somalia, Africa. 
Target Audience

· The target audience of Krochet Kids International should include young adults in the United States since they are the demographic that is so prevalent and affluent in social media today.
· In addition to young adults, the organization should target people who are involved in service and doing non profit work.
· Krochet Kids International also targets faith-based individuals. Stated in their values is “We believe actions rooted in love bring lasting and powerful change. Our model for love is that of the ultimate servant: Jesus.”
· Media, for example Los Angeles Times, Orange County Register, abc7 news, cbs news, New York Times.
Strategy

·  Events with activities, and educational aspects for potential volunteers and people interested in KKi.
· Create a stronger online presence through Twitter and Facebook, updating with posts on news and activities. 
· Having big name people representing the organization or spreading the word about it would give them even more credibility and expand the audience 
· Media Relations to spread knowledge about the organization and its goals.
Key Message

· Krochet Kids International is an organization with the goal to free people in developing countries who are financially dependent upon governments and give them the opportunity to learn and build a sustainable economy through work. 
· The message is to spread the word about the new Krochet Kids International program in Somalia, Africa. Also to inform, educate, and inspire people to help those in need. 
Tactics

1. Hold events for potential volunteers and people interested in KKi.
a. Promote events through News Release, pitch letter, and social media posts.
b. Communicate with public about events, educate them about how they can help. 
c. Create flyers to promote the event.
2. Create a stronger online presence through Twitter and Facebook, updating with posts on news and activities. 

a. Post about the new location in Somalia, available volunteer positions, and events.
b. Post daily on Facebook and Twitter.
3. Having big name people representing the organization or spreading the word about it would give them even more credibility and expand the audience 
a. Emphasize that Angelina Jolie is a new volunteer at Krochet Kids International in new release, pitch letter, and fact sheet. 
4. Media Relations to spread knowledge about the organization and its goals.

a.  Post news releases on PR Newswire, Wieck media, post on under press on www.krochetkids.org
b.  Send pitch letters to alert the media of what Krochet Kids International does, how it works to end the cycle of poverty and empower women. Send media including Los Angeles Times, New York Times, Orange County Register, and the Wall Street Journal.

